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INSTRUCTICNS:

Answer gquestion 5 and any other TWO questions.

Candidates must write their matriculation numbers clearly
in the

space (s) provided. Where additional sheets are used, each

should carry the numbers.
All Questions carry equal marks
1

=) Write legibly on both sides of the page. Rough work
any) must

be crossed out neatly after use

(if



1, "Tourism is a cgollection of activities, cervices and

industries which deliver a travel experience comprising
transportation, accommodation, pating and drinking
establishments, retail shops, entertainment businesses and
other hospitality services p:@ﬁided_ for individuzls or

groups traveling away frém home.™ Discuss

2. Identify 8 types/categories of tourists and explain clearly

3 of them giving the purpose, active participants,
advantages, disadvantages and how communication

facilitates such engagements.

4. There are many beliefs about tourism in Nigeria angd

indeed the world over about the great things that can be
achieved through tourism. Some of these are true while
Some are not. Identify 6 tourism myths and realities and

discuss 3 of them.

2. Tourism ig experiential in all its ramifications, Chooge

any tourism site you are familiar with and write an arti

for an onlin

attention to the place.

c
ne media that can ignite and attract tourists’



